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HI ™M JRY.

I’'m a designer specializing in motion graphics,
branding, and social media. | studied Creative Media
with a concentrationin Animation and Special Effects
at New Mexico State University. Additionally, | minored
in marketing, advertising, and film.

My portfolio represents a mix of client work, internal
branding, and personal projects. Thank you for viewing!

EOUCATION

Bachelors of Creative Media
Animation and Visual Effects
New Mexico State University [August 2018 - May 2022
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EXPERIENCE

Social Designer and Editor
Envida Social | September 2022 - Present

3D Animator
Aether Soup [July 2022 - August 2024

Character Design and Animation Intern
Roebuck Entertainment [May 2021 - July 2021

CERTIFICHTIONS

Hubspot Social Media Marketing Certification
Dec 2021

Business Writing Professional Certificate by

Grammarly
Feb 2026
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social Designer and Editor After Effects

Envida Social is the nation's leading creative agency for
leasing. As a Social Designer and Editor at Envida, |
create socialmedia contentin afast-paced
environment for real estate, technology, food/
beverage, and finance industry clients.

In addition to work for various clients across North
America, | also worked on Envida Social's social media
content.

My responsibilities at Envida include designing
Instagram posts, reels, and stories, Facebook cover
photos, and branding for new clients. As a designer and
editor at Envida Social, | focus heavily on motion-based
content for clients across North America.
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ELHN RESEHRLCH

Envida Social Social Designer and Editor After Effects

These Charlotte, North Carolina apartments and
townhouses provide the perfect escape from the hustle
and bustle of University City. Settle in orgo outonan
adventure. Enjoy nature orvisit the city. Elan Research
Park is the place forthe perfect, balanced lifestyle.

Communicating the combination of a restful home with
adventureright around the corner was essential for Elan
Research Park, which acts as a tranquil sanctuary
located minutes from Charlotte’s Research Park.

Natural elements and an earthy, neutral color paletteis
incorporated into Elan Research Park’s social media.
Relaxing spaces paired with nearby neighborhood
photography demonstrate the perfect lifestyle blend
forthose living in a space designed toinspire.
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BRURD & ‘“

Envida Social Social Designer and Editor After Effects

Broad and Washington’s cozy Falls Church apartments
required special care to convey the modern interiors,
eclecticvibe, and vibrant neighborhood. Located
downtown, Broad and Washington provides easy
accesstolocal art, culture, and dining.
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Forthe social media campaign, | utilized the warm
textures and organic design elements to highlight the
cozy atmosphere and high-end finishes of the interiors.
Each asset was designed to capture the "homey" feel of
the space while maintaining a clean, modern layout that
appeals to the urban lifestyle of the Falls Church
community.
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Pick up ingredients for your
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downstairs
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VESTRAHHT

Envida Social Social Designer and Editor After Effects

Communicating elevated living that seamlessly blends
with Las Vegas’'s culture, Vestra at UnCommons relies
on a mix of elegant textures and sophisticated branding
during a time when social media attention was shifting
towards more organic, user generated-style content.

To balance the Vestra at UnCommons experience with
the shifting social media landscape, lifestyle
photography was heavily employed to convey refined
Las Vegas living.
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Fromasongto aperfume to a brand - translating an
ambitious scent across mediums requires drawing
careful comparisons. Following extensive research, a
visual library was created to accompany encircle’s
vibrant fragrance.

Dark botanicals and striking compositions were chosen
to embrace the bold nature of encircle. Like a late-night
walk through a secret garden, encircle’s branding is
glamorous and refreshing.
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wild berries orchid vanilla
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Tasked with making sales materials for the yet-
unreleased Movano Ring, a CGl advertisement was
createdinaccordance with Movano's then-current
branding and prototype ring renderings.

The Movano Ring, arevolutionary new health tracker,
was settorelease inlate 2022 upon approval from the
FDA. In addition to advertising materials, a sales
presentation was prepared for the Movano Ring.
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